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(Attached to Decision No420 /QD-HV dated 29 month 8 year 2023 of the Director)
1. MUC TIEU (GOALS AND OBJECTIVES)

1.1. Muc tiéu chung (Goals)

Chuong trlnh dao tao chit lugng cao trinh d6 dai hoc nganh Marketing dinh huéng
Marketing s (Digital Marketmg) cua Hoc vién Cong nghé Buu chmh Vién thong dugc
thiét ké nhim dao tao va cung clp nhudn nhan lyc chét lugng cao vé marketing s6 & trinh
do6 dai hoc trong bdi canh hoi nhap kinh té thé gidi va cach mang cong nghiép 4.0.

Puoc xdy dung trén nén Chuong trinh dao tao bic dai hoc nganh Marketing (dinh
huong Digital Marketing) clia Hoc vién Cong nghé Buu chinh Vién théng, chuong trinh
chit lugng cao Marketmg s6 nhén manh vao hai diém khac biét chinh. Mgt la chu'orng trinh
tap trung cung cip cho sinh vién cac kién thuc k¥ néng co ban va cép nhap vé cong nghé
sb cling nhu tng dung chiing trong cic cip dd qui trinh (tr cip 1ap ké hoach dén cAp tac
nghi€p) va hoat ddng/chirc ning marketing; trong hoat déng thu thip khai thac dit liéu
nhim phén tich, danh gid va tbi wu cac quyét dinh marketing trong t6 chirc/doanh nghiép.
Hai Ia chuong trinh ting cudng kha ning sir dung tiéng Anh cta sinh vién trong viéc hoc
tap, nghién ciru, phuc vu cong viéc chuyén mén va hoa nhip nhanh vai cong ddng
marketing trong khu virc va quéc té sau khi ra truromg. Chuong trinh dugc thiét ké mot cach
khoa hoc véi nhitng dinh huéng, myc ti€u ddo tao rd rang va cu the nham gitp sinh vién
t6t nghiép gia nhap t6t vao thi trudmg nhan lyc chuyen nghiép vé digital marketing - thj
truong nhén luc dang ngdy cang phat trién bung nd tai Viét Nam.

The advanced quality education program in Digital Marketing delivered by Post and
Telecommunications Institute of Technology is designed to develop and provide advanced
quality human resources in digital marketing with a university degree in the era of
international economic integration and industrial revolution 4.0.

Basing on the actual marketing education graduate program with digital marketing
orientation of the Posts and Telecommunications Institute of Technology, the advanced
quality education program in digital marketing emphasizes two key differences. The first
difference is to provide students with basic and up-to-date knowledge and skills in digital



technologies and their application at different levels and marketing activities/functions, in
data collection and data mining to analyze, evaluate and optimize marketing decisions of
organizations/enterprises. The second difference is to equip and enhance students' ability
to use English in studying, researching, serving professional activities as well as quickly
integrating into the regional and international marketing community after graduation. The
program is designed academically with clear and specific orientation and objectives to
help graduates enter the labor market in digital marketing which is rapidly growing in
Vietnam.

1.2. Muc tiéu cu thé (Program Learning Objectives - POs)

Chuong trinh dio tao chat lugng cao nganh Marketing dinh huéng Marketing sé nhim
vao muc tiéu trang bi cho sinh vién nhiing kién thirc chuyen mon, k¥ ning va nang Iuc cAn
thiét dé giai quyét cac thach thirc gdy ra boi su phat trién cia cong nghe s va nén kinh té
vira phan khtic vira toan ciu héa hién nay. Chuong trinh dao tao cung cap cho sinh vién:

The advanced quality education program in digital marketing aims to equips students
with the knowledge, skills and competencies to meet the challenges caused by the
development of digital technologies and a fractionalized, globalized economy. The
program provides to students:

1.2.1. Kién thitc (Knowledge)

PO1. Kién thirc co ban vé ly luin chinh tri, hé thdng phap luat Viét Nam, an ninh quéc
phong, cac nguyén 1y kinh té, mdi trudng kinh doanh va marketing hién dai

PO2. Kién thirc chuyen mén vé marketing sb dé van dung trong viéc trién khai ap dung
trong céc t§ chirc, doanh nghiép, tir 1ap ké hoach, tb chic va trién khai, kiém soat,
danh gia.

PO3. Kién thirc chuyén mén va thue tién vé cac cdng nghé sé va cac cong cu marketing sb
dé c6 thé véan dung vao thuc tién méi tru'O'ng kinh doanh phtrc tap va bién dong: danh
gia, lya chon va tmg dung céc céng nghé sd, cong cu marketing

PO4. Kién thirc chuyén mén vé phan tich, danh gi4 thanh tich hoat dong marketlng sb va
dé xuét cac hoat dong céi thién nbam tdi hoat dong marketing s6 cua cac td chure,
doanh nghiép

PO5. Kién thire thyc tién vé cac xu huéng, vién canh nghé nghiép vé marketing s va cac
véan d€ dao dirc nghé nghiép lién quan dén marketing s

POI. Basic knowledge related to political theories, the Vietnamese legal system, national
security, economic principles, modern business environment and marketing

PO2. Advanced professional knowledge in order to practice digital marketing in
enterprises/organizations,  including planning,  organizing, implementing,
controlling and evaluation activities.

PO3. Professional and practical knowledge on digital technologies and digital marketing
100ls in order to be able 1o evaluate, select and apply digital technologies and digital
marketing tools in the complex and challenging business environment.



POA4. Professional knowledge related to analyze, evaluate digital marketing performance
and propose activities to optimize digital marketing of business/ organization.

POS. Practical knowledge related to career positions and perspectives as well as
professional ethics in the field of digital marketing

1.2.2. Ky néing (skills)

PO6. Céc k¥ ning chuyen mdn co ban dé c6 thé trién khai thuc hién hoat déng marketing
va marketing s trong thuc tién cdc doanh nghiép, td chirc

PO7. Cac k¥ ning bd trg va k§ ning mém dé c6 thé lam viéc hiéu qua trong méi trudng
ndng dong va chuyén nghiép

POG. Basic professional skills to apply marketing and digital marketing in practical
situations of enterprises/organization

PO7. Complementary and soft skills as well as to work effectively in a professional and
dynamic environment.

1.2.3. Thdi dp (Attitude)

PO8. Phim chét dao duc, v thirc nghe nghiép, trach nhi¢ém coéng dan, chu dong sang tao,
c6 ¥ thirc phdi hop, hop téc trong cong viéc.

PO8. Qualities related to professional ethics, civic responsibility, initiative, creativity,
sense of coordination and cooperation at work

1.2.4 Trinh dj ngogi ngit va tin hoc (Foreign languages and informatics)

PO9. Kha nang st dung tbt tiéng Anh dé c6 thé lam viéc hiéu qua trong moi truedng mang
tinh qudc té

PO10. Khé ndng str dung tot cac céng cu tin hoc va phan mém chuyén mén co ban phuc
vu cho ¢dng vi€c, hoc tap va nghién clru

POY. Good ability to use English in order to effectively work in an international
environment

POI10. Good ability to use computer and common and professional software tools Jfor
working, studying and researching

1.3. Vi tri viéc lam sau t6t nghiép (Job and career postitions after graduating)

Duogc trang bi nhung kién thuc k¥ ning nén tang viing chic, hién dai va thuc tién trong
chuong trinh chét lwgng cao vé digital marketing cia Hoc vién Cong nghé Buu chinh Vién
thong, sau khi t6t nghiép, sinh vién s& c6 nhidu co héi viéc lam hip dén cung nhu ¢6 nhiing
co hdi thang tién, tir nhan vién dén céc chirc danh quan tri trung gian va cap cao trong linh
vic digital marketing trong doanh nghiép, t6 chirc, co quan. Ngoai ra, sau khi hoan thanh
chuong trinh hoc, sinh vién cé thé c¢6 nhiéu co hodi viée lam trong cac cong ty cung cip
dich vu marketing/marketing s ciing nhu co hdi hoc tip nng cao hon hodc 1am viéc trong
moi truong gidng day, nghién ctu..

After graduating the advanced quality digital marketing program in digital marketing
at PTIT, students will have various attractive job and career from employees to middle and



senior management positions in the field of digital marketing in businesses and
organizations. In addition, after completing the program, students can have interesting job
and career opportunities in marketing agencies or companies providing digital
marketing/marketing services as well as career opportunities for further Study or work in
a teaching and research environment.

> Cdc vi tri vigc lam trong cdc doanh nghiép hodc cdc té chire, co quan (Job and
career opportunites in businesses and organizations)

Sinh vién tét nghiép chwong trinh chit lugng cao vé digital marketing c¢6 thé dam
nhiém hau hét cic cong viéce lién quan dén marketing sb trong cac doanh nghiép hoic cic
t6 chirc, co quan. Céc cdng viée rat da dang tury vao déc thu cia céc doanh nghiép, t6 chirc.

Graduates of a advanced quality digital marketing program can take on most digital
marketing-related jobs in businesses or organizations. The jobs are diverse depending on
the characteristics of businesses and organizations.

- Chuyén vi€én hodc nha quan tri digital marketing/Digital marketing specialist or
manager

- Chuyén vién hodc nha quan tri truyén thong marketing sb/Digital marketing
communication specialist or manager

- Chuyén vién hodc nha quan trj marketing noi dung s6/ Digital content marketing
specialist or manager

- Chuyén vién phan tich chién dich marketing/Marketing campaign analyst

- Chuyén vién nghién ctru thi trudng/ Market research specialist

- Chuyén vién SEO or SEM/Search Engine Optimisation (SEQ) or Search engine
marketing (SEM) specialist

- Chuyén vién phén tich web/ Web Analyst

- Chuyén vién thuong mai dién t/ E-commerce specialist

- Chuyén vién phén tich Insight khach hang/ Customer Insight Analyst

- Chuyén vién phan tich SMM/Social Media Marketing Analyst

- Chuyén vién cong nghé Marketing/Marketing technologist

- Chuyén vién phén tich chién lugc Marketing/ Marketing Strategy Analyst

- Chuyén vién phén tich marketing/ Marketing analytist

- Chuyén vién hodc nha quan tri ban hang va marketing truc tuyén/Sales & online
marketing specialist or manager

» Cdc vjtri viéc lam trong cdc cong ty cung cifp dich vu marketing, marketing sé (Job
and career in marketing, digital marketing agencies)

- Chuyén vién hodc nha quan tri digital marketing/ Digital marketing specialist of
manager

- Chuyén vién 13p ké hoach digital marketing/ Digital marketing planner

- Chuyén vién tu vén digital marketing/ Digital marketing consultant

- Chuyén vién hodc nha quan trj marketing ndi dung sb/ Digital content marketing
specialist or manager

- Chuyén vién phan tich chién dich marketing s&/ Digital marketing campaign analyst



Chuyén vién quan tri khach hang/Account manager

>  Cdc co hpi nghé nghiép khic (Other career opportunities)

Bén canh dé, véi nén tang kién thic Iy thuyét va thye tién Vu:ng chic vé marketmg va

marketmg s, sau khi tbt nghlep chuong trinh chét lwong cao vé marketing s, sinh vién ¢6
thé ¢6 nhiéu su lya chon vé nghé nghiép khac nhu:

Khéi sy kinh doanh, tao 18p doanh nghiép riéng

Tiép tuc hoc cao hon & trinh dd Cao hoc (quan trj kinh doanh, marketing) & trong va
ngoai nudc.

Dam nhiém céc vj tri cong viéc lién quan dén nghién ciru, giang day/dao tao vé
marketing sb tai cac co s gido duc/dao tao va doanh nghiép

Besides, with a solid foundation of theoretical and practical knowledge in marketing

and digital marketing, after graduating from this advanced quality education program in
digital marketing, students can have many other career oppotunities such as:

Start up a business or create their own business

Continue to study further at the master's level in business administration or marketing
Be able to work on positions related to research, teaching/training in digital marketing
at educational or training institutions

2. CHUAN DAU RA (LEARNING OUTCOMES-LOs)

2.1.

Kién thirc (Knowledge)

Sinh v1en t6t nghiép chuong trlnh dao tao chit luong cao nganh marketing vé

marketing sb s& dat cac chudn déu ra v& kién thirc nhu sau:

LO1. Hiéu dugc nhitng vn dé chung vé& vé Iy luan chinh tri, hé thdng phép ludt Viét
Nam, an ninh quéc phong, cac nguyén lff kinh té, méi truong kinh doanh va
marketing hién dai, hanh vi khach hang, tu duy marketing va quan diém quan
trl/marketlng hién dai; cé kha ning van dung dugc nhitng hidu biét nay trong
trién khai cac hoat dong marketing;

LO2. Hiéu duoc nhitng khéi niém, qui trinh va nguyén 1y nén tang vé marketing, cac
chitng ndng marketing; c6 kha ning van dung cac kién thirc lién quan vao thyc
tién hoat dong marketing cla doanh nghiép/té chire;

LO3. Hiéu va c6 kha ning van dung cdc cong cu marketing co ban, gdm phén tich,
danh gi4 va str dung mot cach phdi hop chiing, vao thyc té hoat dong marketing
ctia doanh nghiép/té chirc trong méi trudng canh tranh va bién dong;

LO4. Hiéu va danh gia dwoc cac cong nghé sb dé trién khai chiing vao thyc tién hoat
dong marketmg hién dai; c6 thé phén tich va dénh gié dugc xu hudng cong nghé
marketing s6;

LOS. Hiéu v& cac kénh va cdng cu marketing sé co ban (lién quan dén web, social
media, search engine...); c6 thé giai thich, danh gia va dé xuat viéc st dung
ching trong nhung bi canh cu thé nhim thiu hiu va két ndi véi khach hang
v6i muyc tiéu t8i vu hoa hoat dong marketing ctia té chirc/doanh nghiép;
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LO6. Hiéu, vén dung va giai thich dugc nguyén tic, cdng viéc va qui trinh lap ké
hoach (chién lugc) marketing n6i chung va marketing s6 noi riéng trong thuc
tién bdi canh cu thé cta cac doanh nghiép/té churc;

LO7. Hiéu, phén biét va dp dung dugc cac loai hinh ndi dung (content) va céch thirc
tao ra chiing; c6 thé tao ra nhitng ndi dung phu hop véi thuc tién hoat dong
marketing sb ctia td chirc/doanh nghiép;

LO8. Hiéu va giai thich dugc ban chét, vai trd, cac loai hinh di liéu kinh
doanh/marketing, céc phuong phdp thu thdp va phén tich dir liéu kinh
doanh/marketing, quan trj dit liéu; c6 thé van dung kién thic vé dir liéu, quan
tri dit liéu d€ toi wu cac quyét dinh marketing cia td chirc/doanh nghiép;

LO9. Hiéu va c6 thé van dung duoc cic nguyén tic va cac phuong phap, k¥ thuit cin
ban nhidm phén tich marketing (dic biét la phén tich marketing s8) nhdm danh
gid thanh tich va két qua hoat dong marketing cua thuong hiéu, doanh nghiép/tb
chirc;

LO10. Hiéu dugc céc xu hudng, vi tri viéc lam va nhitng van dé co ban vé dao dirc
nghé nghiép trong linh vyc marketing, ddc biét trong marketing sé.

In term of knowledge, graduates of the advanced quality education program in
digital marketing will achieve the following learning outcomes:

LO1. Understand the general issues of political theories, the Vietnamese legal
system, national security, economic principles, modern business environment
and marketing, customer behavior, marketing mindset and modern
management/marketing approaches, apply this knowledge and understanding
in implementing marketing activities

LO2. Understand the fundamental concepts, processes, principles of marketing and
marketing areas/functions; be able to practice related knowledge in future
marketing activities

LO3. Understand and be able to apply basic marketing tools, including analyzing,
evaluating and combining these ones, in practical marketing activities of
business/organization in a competitive and volatile environment

LO4. Understand and make judgments about digital technologies in order to apply
them in modern marketing activities; be able to analyze and evaluate digital
marketing technology trends

LO5. Know and understand basic digital marketing channels and tools (related to
web, social media, search engine...); be able to explain, evaluate and
recommend their use in specific contexts to understand and connect with
customers to optimize marketing activities of the organization/business

LOG6. Understand, be able to apply and explain the principles, tasks and process of
marketing (strategic) planning in general and digital marketing in particular in
specific contexts of businesses/organizations



LO7. Understand, be able to distinguish and apply different types of content and the
way to create them; be able to create suitable content for the digital marketing
practice of the organization/enterprise

LO8. Be able to explain the nature, roles, types of business/marketing data, methods
of collecting, analyzing and managing data; be able to apply knowledge of data
and data management to optimize the marketing decisions of
organizations/enterprises.

LOY. Understand and be able to apply basic principles, methods and techniques for
marketing analysis (especially digital marketing analysis) in order to evaluate
the performance of marketing activities.

LOI0. Understand trends, job positions, and ethical basics in the field of marketing,
especially in digital marketing

2.2. Ky ning (Skills)
2.2.1 Ky niang chuyén mén (Professional skills)

Sinh vién tbt nghi€p chuong trinh dao tao nganh marketing s& dat cac chuin diu ra vé
k¥ nidng chuyén mén co ban dé thue hién duge muc ti€u phén tich va van dung cac kién
thirc chuyén mén vao thyc tién. Cu thé la:

LO11. C6 thé sir dung cac ky ning co ban vé phan tich méi truomg marketing va thu
hidu ngudi tidu ding

LO12. C6 thé st dung k§ néng co ban lién quan dén thu thap, phan tich va dién giai
céc loai dit liéu co ban (dit lidu so cép, dir lidu thi cép, dit licu ngudi ding dé
lai trong méi truong Internet, dit liéu sb); quan trj dit liéu nhim phuc vu cho
cac quyét dinh marketing

LO13. C6 thé lap ké hoach cho hoat dong marketing s cia doanh nghiép/té chirc

LO14. C6 thé d4nh gi4, lya chon va phdi hop céc kénh va cong cw/k§ thudt marketing
nham ttrién khai c4c chuong trinh va chién dich marketing s trong moéi trudng
kinh doanh day bién dong -

LO15.Céthé taora nhiing ndi dung co ban pht hop véi cic kénh va cong cu/nén tang
marketing sb

LO16. C6 thé st dung cac k¥ nang phén tich marketing va phén tich marketing sb co
ban nhim d4nh gia thanh tich va két qua hoat dong marketing nhim phuc vu
cho cdc quyét dinh didu chinh chién lwgc, k& hoach va cac chuong trinh
marketing dé mang lai thanh tich t5t hon

In term of skills, graduates of the advanced quality education program in digital

marketing will achieve the learning outcomes on basic professional skills to apply
professional knowledge into practice. Specifically:

LO11. Be able to use basic skills in analyzing the marketing environment and
understanding consumers



LO12. Be able to apply basic skills in collecting, analyzing and interpreting basic data
types (primary data, secondary data, user data left in the Internet environment,
digital data); Data management for marketing decisions

LOI13. Be able to planning digital marketing activities for business/organizations

LO14. Be able to evaluate, select and combine marketing channels and
tools/techniques to optimize digital marketing programs and campaigns in a
volatile business environment

LOI15. Be able to apply basic skills in creating content suitable for various digital
marketing channels and tools/platforms

LOI16. Be able to apply marketing and digital marketing analytical skills to evaluate
marketing performance to adjust marketing activities such as marketing
strategy, marketing plan and marketing program or campaign in order to
achieve optimized results.

2.2.2 KY¥ niang bd trg va k§ niang mém (Complementary skills and soft skills)

Ngoai cac kién thirc va ky nang chuyén mon, trong chuwong trinh dao tao nganh

marketing, sinh vién cling dugc trang bj nhitng k¥ ning bd tro va k¥ ning mém dé dat dugc
cac chudn déu ra nhu sau:

LO17. C6 thé Iyra chon va dinh huéng phat trién nghé nghiép trong linh vyc marketing

LO18. Cé tu duy hé théng, tu duy logic va sing tao nham co thé van dung t6t cc kién
thire va k¥ nang chuyén mén duge hoc vao thuc tién hoat dong marketing cua
doanh nghiép/t chirc trong mdi trudng ddy bién dong;

LO19. C6 thé sir dung k¥ ning mém phuc vu cho viéc thuc hién cic cong viec mét
cach chuyén nghiép, bao gém: k¥ ning giao tiép, k¥ ning dit muc tiéu, k¥ néng
quan tri thoi gian, k¥ néng lam viéc nhém, k¥ ning phan bién dé lam viéc va
tuong tac hiéu qua trong cac tinh hudng cong viéc khac nhau, trong mdi trudng
lam viéc da nganh va hoi nhap quéc té

L020. C6 thé st dung nhing phin mém phan tich dit liéu co ban (Excel, SPSS...)

LO21. Cé nhitng k¥ ning co ban dé lya chon, van dung cic phuong phép, ky thuat
phén tich dit liéu co ban dé cung cip nhiing thong tin ¢6 ich nhim danh gia
thanh tich marketing va phuc cho viéc ra quyét dinh marketing

In addition to professional knowledge and skills, in this education program, students
are also equipped with complementary skills and soft skills to achieve the following output
standards:

LOI7. Be able to choose and develop a career path in the field of marketing

LOI8. Possess systematic, logical and creative thinking skills to be able to apply
professional knowledge and skills to the practice of marketing activities of
enterprise/organization in a volatile environment;

LOI19. Possess soft skills for performing jobs professionally, including communication
skills, goal setting skills, time management skills, teamwork skills, critical

8



thinking skills, in order to interact effectively in different work situations and
in a multidisciplinary and international working environment

LO20. Be able to use basic data analysis softwares (Excel, SPSS ...)

LO21. Possess basic skills in selecting and applying basic data analysis methods and
techniques to provide useful information for evaluating marketing
performance/effectiveness and for making decision

2.3. Ngoai ngir va tin hoc ((Forein Language and Informatics)
Sau khi tét nghiép, sinh vién nganh Marketing sé& dat c4c chuén ddu ra vé ngoai ngit va
tin hoc nhyr sau:

LO22. Dat trinh d6 tiéng Anh ti thiu TOEFL iBT 70 diém hoic TOEFL IELTS 6.0
twong duong trinh @0 B2 theo khung ning lyc Chau Au (CEFR) hoic tuong
duong béc 4/6 theo khung ning luc ngoai ngir 6 bac dung cho Viét Nam.

L0O23. C6 kha niing sir dung tiéng Anh phuc vu hoc tap, nghién ctru, hoa nhip nhanh
v6i cong ddng marketing trong khu vire va qubc té sau khi ra trudng

LO24. C6 kha ning sir dung tiéng Anh tét trong cic hoat dong lién quan dén nghé
nghiép, chuyén moén dugce dao tao

LO25. Pat chuén diu ra tin hoc qudc t& MOS (Microsoft Office Specialist)

After graduating, students majoring in Marketing will achieve the following output

standards in foreign languages and informatics:

LO22. Attain minimum scores in the following English language proficiency tests:
TOEFL iBT 70 or TOEFL IELTS 6.0, equivalent to level B2 according to the
common European framework (CEFR) or equivalent to level 4/6 according to
the 6-level foreign language competency framework for Vietnam.

LO23. Be able to use English in study and research, quickly integrate with the regional
and international marketing community after graduation

LO24. Be able to use English at work and in related professional activities

LO25. Attain MOS (Microsoft Office Specialist) international informatics learning
outcome.
2.4. Nang lyc tw chi, trach nhi¢ém va hanh vi dao ditc (Autonomy, responsibility
and ethical behavior)
Sau khi tét nghiép churong trinh ddo tao dai hoc chét lugng cao vé marketing sb cua
Hoc vién, sinh vién dat dugc ning luc ty chi, trach nhiém va hanh vi dao dtc sau day
L0O26. Nhén thirc dugc nhitng van dé duong dai trong marketing va tic dong ciia chiing
dén ngudi tidu ding, doanh nghiép/td chirc va xa hdi
LO27. C6 kha nang tu dinh hudng, thich nghi véi méi trudng lam viéc nang dong va
héi nhap quéc té
1.028. C6 kha ning dua ra dugc cdc y tudng, sang kién trong qua trinh thyc thi cac
cOng viéc, nhiém vu duoc giao



L029. C6 kha ndng chi dong trong xir 1y, giai quyét cong viéc, nhiém vy dugce giao

L030. Y thtrc duge su can thiét phai thudng xuyén hoc tdp nang cao trinh d6, ¢6 ning
luc chuyén mén va kha niing ngoai ngir dé tur hoc sudt doi

LO31. Hiéu o vé cac gia tri dao dirc va trach nhiém nghé nghiép
After graduating from the advanced quality education program in digital marketing at

PTIT, students attain the following competencies related to autonomy, responsibility and
ethical behaviour.

LO26. Be aware of contemporary issues in marketing and their impact on consumers,
businesses/organizations and society

LO27. Be able o be self-directed and adapt to a dynamic working environment and
international integration

LO28. Be able to come up with ideas and initiatives at work and in executing assigned
tasks

LO29. Be able to be proactive in handling and solving assigned tasks

LO30. Be aware of the need for regular learning to increase qualifications,
professional competence and foreign language ability for lifelong self-learning

LO31. Understand ethical values and professional responsibilities
3. THOI GIAN PAO TAO (EDUCATION DURATION): 4 NAM (4 YEARS)

4. KHOILUQNG KIEN THUC TOAN KHOA (TOTAL CREDITS): 136 tin chi/136
credits (khong bao gom Gido duc thé chat, Gido duc quéc phong va cde mon kj nang
danh cho sinh vién chuong trinh marketing so/ Not including physical training, military
education modules and skills courses for digital marketing students)

5. POl TUQNG TUYEN SINH VA YEU CAU PAU VAO (ENROLLMENT
REQUIREMENTYS)

- Thi sinh 1a ngudi nudc ngoai cé vin b'fmg tbt nghi€p twong dwong vin béng tdt
nghiép THPT ctia Viét Nam, c¢6 da ning luc tiéng Viét va tiéng Anh dé hoc tip va
nghién clru;

- C6 trinh d6 tiéng Anh t6i thiéu tr TOEFL iBT 53 diém hodc IELTS 4.5 diém
(twong duong véi trinh d6 Béc 3 theo khung ning lyc ngoai ngit 6 bac ciia Viét Nam)
hodc twong duong (thi sinh chua dat yéu cdu trinh d6 tiéng Anh s& phai hoc khoéa hoc
tiéng Anh ting cuong trong hoc ky dau tién);

- Tu nguyén tham gia hoc va cam két dong hoc phi theo quy dinh cia Hoc vién.

6. QUY TRINH PAO TAO, DPIEU KIEN TOT NGHIEP (EDUCATION
PROCEDURE, GRADUATION REQUIREMENTS)

6.1. Quy trinh dao tao (Education procedure)

- Chuong trinh dao tao dugc thuc hién trong 4 nim gém 8 hoc ky, trong d6 7 hoc
ky tich liiy kién thtrc tai Hoc vién va 1 ky thuc tép thuc & tai co sd. Cudi khoa, sinh vién
lam Khoa luan tét nghiép hodc hoan thanh cac hoc phin thay thé tét nghip.
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- Sinh vién dugc dao tao theo phuong thirc dao tao tin chi, 4p dung Quy ché dao tao
tin chi hién hanh cia B6 Gido duc & Dao tao va ciia Hoc vién

6.2. Céng nhin tét nghiép (Graduation requirements)

Két thuc khéa hoc, sinh vién duge cong nhan tdt nghiép va cép bing Ci& nhin
Marketing Chét lwgng cao trinh d§ dai hoc hé chinh quy (The Degree of Bachelor
Marketing —- HONOR) sau khi hoi du cac tiéu chudn theo Quy ché dao tao dai hoc hé
chinh quy theo hoc ché tin chi.

7. THANG PIEM (GRADING SCALE): theo thang diém tin chi

Piém chir (A, B, C, D, F ) va thang diém 4 quy doi trong tmg dugc str dung dé danh
gia két qua hoc tap chinh thic. Thang diém 10 dugc sir dung dé danh gi4 diém thanh phin
clia cac mén hoc/hoc phén.

N : Th
Thang didm (Grading ang diém (Grading scale): 4
scale ): 10 Diem D AN
3 chiv/Grade m s6/Value
Tir 9,0 dén 10,0
From 9,010 10,0 A 4,0
T 8,5dén 8,9 e
| From85t089 A 37
Tir 8,0 dén 8,4 — —
.2 From 8,0to 84 B+ 3,5
piem Tir 7,0 3én 7,9 ) S e
datlPass  From7,0t07,9 B 3,0
T 6,5 dén 6,9 '
From 6,5 to 6,9 C+ 2,5
Tir 5,5 dén 6,4 SR |
From 5,5 to 6,4 c 2,0
T 5,0dén5,5
From50t0 55 D+ 1,5
T 4,0 dén 4,9
| | From 4,0 to 4,9 D L 1,0
Khéng dat/ Dwéi 4,0 . o~
Fail Under 4,0 l ,

8. NOI DUNG CHUONG TRIiNH (PROGRAM CURRICULUM)

8.1 Céu tric chuong trinh (Educational knowledge structure)

STT Khéi kién thirc (Blocks of knowleges) 5o ““,-"‘?
: ’ (credits)
Kién thirc giso duc dai cuong (General education
1. 47
knowledge)

1.1 | Khéi kién thic chung (General knowledge) 38
1.1.1 | Ly lugn chinh tri (Political theory) 11
1.1.2.| Tin hoc (Informatic) 3
1.1.3 | Tiéng Anh (English) 24

Khii kién thirc khoa hoc tw nhién va xd hji (Knowledge

1.2 o 9

| related to natural and social sciences)

11
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STT Khéi kién thirc (Blocks of knowleges)

S6 tin chi |

(credits)
Kién thirc gido duc chuyén nghiép (Professional education
2. 89
knowledge)
Khoi kién thicc co sé nhom nginh vi nganh (General
2.1 . 49
knowledge of major field)
Khoi kién thirc ch uyén chuyén nganh (Specialized
2.2 . 30
professional knowledge
| 2.3 | Thuc tip va Tot nghiép/Internship and Dissertation 10
8.2 N§i dung chwong trinh dao tao (Program Curriculum)
8.2.1 Khéi kién thirc chung (General knowledge)
Lénlop (in | £ =
=5 class) i ‘é’
T | (tiéthours) | G 3| Tu
_ ; ! o T | 2% | hec | Ngén ngiv
T Tén mén hoc/hoc phén | Ma s6(Course | = | .. 5 E § | (self- | gidang day/
(Course name) code) S “% g S | E'g |study)| Teaching
E|£8| = | £ 8] (tiéh) | language
w | >3] E | 2a |(hours)
n T = e ilu
o =t
Triét hoc Mac Lénin | e

1 | (Philosophy of Marxism BAS1150 3 34 | 10 1 (VT."j”g Vigt

| and Leninism) | | letnamese)
Kinh té chinh tri Mac
Lénin (Political Tiéng Viét

2 economics of Marxism BAS1151 2 24 6 (Vietnamese)
and Leninism) B _ I
Chu nghia xa héi khoa Tiéng Viét

3 hoc (Scientific socialism) BAS1152 2 __ 24 6 (Vietnamese)
Tw twéng HO Chi Minh Tiéng Viét

| (Ho Chi Minh Ideology) BAS1122 | 2 | 24 | 6 (Vietnamese)
Lich s&r Bang cong san
Viét Nam (History of Tiéng Viét

5 Vietnamese communist BAS1153 2 24 6 (Vietnamese)

. |party) I - _
Tin hoc co sé& (theo
chuan quoc té) (Basic Tiéng Anh

6 informatics- International INT19177_CLC | 3 (English)
standard) - B
Tiéng Anh (Course .

7 | 1)_CLC (English — BAS1162_CLC | 8 T(ggglf“gh
Course 1- High quality) glish)
Tiéng Anh (Course Tié

8 |2)_CLC (English — BAS1163_CLC | 8 (Eggnég)h

| Course 2- High quality) 1 - g
Tiéng Anh (Course 3)- »
9 | CLC (English — Course | BAS1164 CLC | 8 T(LE“',',’QI."‘;"
| 3 High quality) i | rahsh
Céng (Total) l | 38 . |

Giao duc thé chit va gido duc quéc phong (Military education and Physical education courses)
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o . Lénlop (in [ = _
= class) 5 ‘é’
S | (tiéthours) | G 3| Ty
= ; =, E . A i3
- [ o S | £ | hoc | Ngén ngiv
T Tén mén hoc/hoc phan | Ma sé6 (Course _‘é’ Ao 5 E § | (self- | giang day/
(Course name) code) T} % g ‘E‘ (g_ g study)| Teaching
E | £ By=t L =R (tiét) | language
w9 | S = g’.g (hours)
. E | =d
m |
Gigo duc thé chat 1 Tiéng Viét
1 (Physical Education 1) BAS1106 2 2 26 2 | 1 (Vietnamese)
Giao duc thé chat 2 Tiéng Viét
_ 2 Physical Education 2 BA_S1 107 2 2 __26 | 2 2 |(Vietnamese)
Giao duc Québc phong Tiéng Vit
) Military Education _BAS1 105 7.5 | | i (Vietnamese)
Ky nang danh cho sinh vién digital maketing: 3 TC (chon 3 Ky néng)
(Skills for digital marketing students: 3 credits. Select 3/5)
Phat trién nghé nghiép | ] J - B
Marketing (Professional Tiéng Viét
1 development in MEARTIAT_CLG 1 10 5 |(Vietnamese)
Marketing)
K§ nang truyén thong Tiéng Viét
2 (Communication skills) MAR1148_CLC | 1 10 5 (Vietnamese)
K§ ndng twong tac lién ] o L
3 | c&nhan (interpersonal | MAR1149. CLC | 1 | 8 | 7 e Ve
skills) B | (Vietnamese)
Ky nang tw duy sang tao
va giai quyét van dé Tiéng Viét
4 (Creative thinking and MAR1150_CLC | 1 8 ! (Vietnamese)
problem-solving skills) e |
K§ nang lap ké hoach Tiéng Viét
(planning skills) MAR1151_CLC | 1 8 7 (Vietnamese
| N I )

8.2.2 Khéi kién thirc khoa hoc twr nhién va xa hdi (Knowledge related to natural and

social sciences)
[ Léniop(in [ £ =
= class). |3
® | (tiétnours) | o 8 | 1y |
k : %) S | 2% | hoe |Ngon ngwv
T Tén mén hgoc/hoc phan | Ma so (Course E 55 £ ES§ Self- giang day/
(Course name) code) s | 25| 5 E92 P dy Teaching
[ = — — o1 -
S ‘c; ool =5 S @ |(hours) language
“O 1 :‘, — e g
2 = | Ed
I3 F3 m F \—
Toan cao cap cho kinh té y
1 | (Advanced mathematics | BAS1267 CLC | 4 | 42 18 T’;”g Anh
| foreconomics) _ | __( nglish)
Xac xuét va théng ké
trong kinh té Tiéng Anh
2 | (Probability & Statistics | BAS1268.CLC | 3 | 36 | 8 1 (English)
for Economics) -
Phap luat dai cwong { Tiéng Viét
3 (General law) BSA1221_CLC . % 24 . 6 _|(Vietnamese)
_ [ Cong (Total) 9

13

= N

//' [



8.2.3 Khéi kién thire giao duc chuyén nghiép (Professional education knowledge)

8.2.3.1 Khéi kién thirc co sé nhém nganh va n

ganh (General knowledge of major field)

Lén I&p (in | <
N class) E ’g\
:§ (tiet/hours) 02| 1w S 2
Ty o) S T | 22| hoos |Ngon now
T Tén médn hoc/hoc Ma s6 (Course | ~ | _ 5 = = Self. |9iang day/
phan (Course name) code) S "%’. g ‘E ‘g_ '%‘ Stz d;( Teaching
£ f, § i ;g 8 \(hours) language
BT T =S8
BB
Ké toan quan trj phuc
vu cho viéc ra quyét . Y
1 | dinh (Managerial FIA1388_CLC | 3 | 36 | 8 1 (Vg‘jgg Ve
accounting for decision )
making) - 1
Kinh té vi mé Tiéng Viét
2 (Microeconomics) B§A131O—CLC 3” il 36 8 1 | (Vietnamese)|
3 |Kinhtevimo BSA1311_CLC | 3 | 36 | 18 1 | Tiéng Vigt
(Macroeconomics) [ (Vietnamese)
Kinh té lvong Tiéng Viét
4 _(Econometrics) BSA1309 CLC | 3 st 8 ! (Vietnamese)
Quan trj té chirc T "
5 | (Organizational MAR1352 CLC | 2 | 24 | 06 iong AN
. (English)
Leadership) _
Nguyén ly marketing ”
6 | (Principles of MAR1353 CLC | 3 | 34 | 10 1 | Tieng Anh
. (English)
marketing) N
Hanh vi nguai tiéu Tié h
7 | dung (Consumer MAR1354 CLC| 3 | 34 | 10 1 (ggghé‘,';)
.| behavior) o N - I
Marketing chién lwoc Tiéng Anh
8 (Strategic marketing) MAR1355 CLC | 3 34 10 L 1 (English)
Nghién ctru marketing Tiéng Anh |
9 (Marketing research) MAR1356 CLC | 3 o 10 1 (English)
Hé théng théng tin kinh | - i
10 | doanh (Business MAR1357 _CLC | 3 | 34 | 10 1 (g’)’g”;‘gf
_ Information Systems) | g
Truyén thong marketing
tich hop (Integrated Tiéng Anh
11 marketing MAR1314_CLC | 3 34 10 1 (English)
communication) L -
Quan tri thirong hiéu Tiéng Anh
12 (Brand management) MARISEE2CLC | 2 24 6 (English) |
Quan tri ban hang Tiéng Anh
13 (Sales management) MAR1329_CLC | 24 6 . | (English)
Markting dich vy Tiéng Anh
14 (Service marketing) MAR1425.CLC | 2 | 24 6 | | (English)
Bao drc marketing Tiéng Anh
'S | (Marketing Ethics) | MAR1358 CLC | 3 | 34 | 10 | | 1 | 20
Mén hoc Iwra chon: 8 TC. Chon 4 trong sé cac hoc phan sau (Selective courses: 8 credits.
Select 4/10 courses below) -
16 Thwong mai dién t& (E- MAR1323_CLC | 2 24 6 Tiéng Anh
_ commerce) , - (English)
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' Lénliép (in | =
~ class) & @
B | (tiéthours) | £ 3| _
: 5 S | 25| hoe [Ngon ngw
T Tén moén hoc/hoc Ma s6 (Course | < 5= 5 = ‘é’ Sglf giang day/
Ao (O £ |[Wo| = = v achin
phén (Course name) code) : E. E é :5- % study ,'Ia'zac:;ng .
s |2 3| I | 5 8 (hours) 'AN9UI
e |2 =1 - i
B |E
Khéi sy doanh nghiép Tiéng Anh
i 17 (Entrepreneurship) MAR1359 —CE: 24 6 1 (English)
Quan tri gia (Price Tiéng Anh
18 | management) MAR1360_CLC | 2 24 6 Endioh)
Quan tri dw an A ' <
19 | marketing (Marketing | MAR1361 CLC | 2 | 24 | 6 T(’E’”gl.“g”
project management) | N nglish) |
Marketing B2B (B2B Tiéng Anh
E Marketing) : _ MAR1362_CLC | 2 24 6_ - (English)
Marketing quéc té .
21 | (International MAR1363_ CLC | 2 | 24 | & TE”QI.A,’;”
marketing) 1 (English) |
Phan tich hoat déng £ .
22 | kinh doanh (Business | BSA1320_CLC | 2 | 24 | 6 (v,T-an viet
analysis) | N namese) .
Quan tri quan hé khach
hang (Customer i Tiéng Anh
Z Relationship MAR1344-CLC 2 24 6 (English)
| Management) _ el e
Quan tri kénh phan ¢
24 | phéi (Distribution MAR1364 CLC | 2 | 24 | 6 T’E”Q/.Ag”
channel management) - - (English)
Phwong phap nghién
clru khoa hoc trong Tiéng Anh
e marketing (Academic MAR1385_CLC | 2 24 6 (English)
_ Research in Marketing) ) : i |
Cong/Total ‘ 49
8.2.3.2 Khoi kién thikc ch uyén nganh (Specialised professional knowledge)
[ Lén lop (in | =
= class) 5 P
B | (tiét/ours) | < 3
o | S| T AR .
2 d = , S 5 E = hO'i/ Ngon ngir
Tén moén hoc/hoc Ma s6 (Course | = | . S |k 5| T |gidng day/
TT Y £ || £ = Q| self- |5, 7
phan (Course name) code) S | >5 s £ 2 |stud Teaching
E | 23| & | g |PMY fahguage
s 1 Ze| o | F2 (hours) :
o | A F c®
(/2] q -~ e L
h | ES
Marketing sé (Digital Tiéng Anh
1 marketing) , | MAR1466 CLC | 3 | 34 | 10 | (Engishy
Phat trién san pham '
mé&i va cai tién (New Tiéng Anh
2 Product Development & MAR1467_CLC | 3 34 10 1 (English)
| Innovation) - B |
Thiét ké UI/UX (UI/UX Tiéng Viét
| Desian) " | MAR1468CLC | 2 | 24 | 6 | (Vistnamee)
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Lén Iép (in |
- class) G P
=§ (tiét/hours) 5 3 s
=
S 5 7 5] ) E;' hol.:/ Ngén ngir
o N T?n mon hoc/hoc Ma s6 (Course | = | 5 F 5 S If- giang day/
= O O -~ 2 | Se N
phan (Course name) code) S | >% 5 E et Teaching
el 25IIE 2 SHUQY | language
o A ot e S . ((hours) »
1o = [ 8
an = v 3
m (£
Séng tao va phat trién
ndi dung soé (Digital Tiéng Anh

4 Content Creation and MAR1469_CLC 3 34 10 1 (English)
Development) | .

Coéng nghé marketing >

5 | s6 (Digital marketing MAR1470_CLC | 3 | 34 | 10 1 | Tiéng Anh
technologies) - | (English)
Phan tich marketing Tiéng Anh

6 (Marketing analytics) MAR1437_CLC | 3 34 10 1 (English)
Marketing qua phwong
tién truyén théng xa hoi Tiéng Anh

7 (Social media MAR1406_CLC | 3 | 34 | 10 1 (Eng”sh)
Marketing)

Chuyén dé: Xu huéng o
cdng nghé marketing .

8 | sb (Perspectives of MAR1471 CLC | 2 | 22 | 8 Tieng Anh
Digital Marketing (English)
Technologies) - | o
D& an Ké hoach
Marketing s6 (Digital Tiéng Viét

S Marketing Capstone MAR1472_CLC | 2 14 16 (Vietngmese)

| Project)

M6én hoc Iyra chon: 6 TC. Cho
Select 2/7 courses below)

n 2 trong so cac hoc phan sau day (Selective courses: 6 credits.

Marketing bang céng

|

Cong (Total)

10 | cu tim kiém (Search MAR1405_CLC | 3 | 34 | 10 1 T(’S”QI.A,'J”
Engine Marketing) nglish)
Marketing di déng i Tiéng Anh

71| (Mobile Marketing) MAR1473-CLC | 3 | 34 | 10 1| (Engiish)
Phan tich web (Web ' Tiéng Anh

12 analytics) MAR1408_CLC | 3 34 10 1 (English)
Chi s6 marketing Tiéng Anh

13 (Marketing Metrics) MAR1474 CLC | 3 34 ie 1 (English)
Tri tué kinh doanh va
marketing (Marketing Tiéng Anh

14 and Business MAR1475_ CLC | 3 34 10 1 (English)
Intelligence)

Marketing xa hdi (social Tiéng Anh

15 | marketing) MAR1476 CLC | 3 | 34 | 10 | | engish)
Marketing da kénh Tié

16 | (Omnichannel MAR1477_CLC | 3 | 34 | 10 1 (’gggﬁ“,’,”'

| | marketing) glish)
30 ‘
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Lén Iép (in

L
- class) & @
5 | (tiét/hours) = 3
< S| Tw - 3
- A . 5 3 _E 3 hoc/ Ngén ngir
Tén moén hoc/hoc Ma s6 (Course | .= | _ S - < “e |giang day/
TT hi £ oo L = 2 | self- .
phéan (Course name) code) S | >5 S Ea | Teaching
E[28| & |@g study language
S Zo| o |59 |hours) ™
o | Bdl |29
() = @©.
b |E<
Hoc phén thay thé tét nghiép (Graduation Module)
| Truyén thong ndi bd | | T [_
trong t6 chirc (Internal Tiéng Anh
7 Communication in MAR1419_CLC | 3 36 8 1 (English)
| Organization) B -
Marketing dwa trén gia P
18 | tri (Value-based MAR1421 CLC | 3 | 36 | 8 1 T(g’;'gl.“g”
Marketing | | B glish)

8.2.3.3 Thuec tip va tét nghiép (Internship and Dissertation): 10 TC (10 credits)
- Thue tdp tot nghiép (Graduation Internship): 4 tin chi (4 credits

- Khéa lugn tét nghiép hodc Hoc phén thay thé 16t nghiép (Dissertation ofGraduation
modules): 8 tin chi (8 credits)

- Khuyén nghi sinh vién viét va béo vé khéa ludn tét nghiép bang tiéng Anh

9. HUONG DAN THUC HIEN CHUONG TRINH (INSTRUCTIONS FOR
IMPLEMENTATION OF THE PROGRAM)

9.1 Ké hoach hoc tip chuin (Standard program schedule): Kém theo (attached)
9.2 Tién trinh hoc tip chuin (Standard learning progress): Kém theo (attached)

9.3 Danh siach cdc mén hoc tién quyét, trude sau hodc song hanh (List of
before/after/parallel/prerequisite courses): kém theo (attached)

10. MA TRAN LIEN KET HQC PHAN VOI CHUAN DAU RA (MATRIX LINK
COURSE WITH LEARNING OUTCOMES) (kém theo/attached)

11. MO TA TOM TAT CAC MON HQC COT LOI (SUMMARY OF CORE
COURSES)

11.1. Cdc mén hoc bit bujc trong khéi kién thire co' sé nhém nganh va nganh (Core
courses related to general knowledge of major field)

1. Ké toén quén tri phuc vu cho viée ra quyét dinh (Managerial accounting for
decision making)

Ma m6n hoc (Course code): FIA1388 CLC
S6 tin chi (number of credits): 03
Mbn hoc tién quyét (Prerequisite):

Tom tit ndi dung (Course summary):
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Mén hoc huéng t6i cung cép va phat trién cho sinh vién kién thirc va hidu biét vé cac
nguyén téc va k¥ thuét dugc sir dung trong viéc ghi chép, phan tich va bao co chi phi va
doanh thu cho muyc dich quén tri ndi bg, bao gébm phén loai chi phi, k¥ thuét ké todn chi
phi va 1ap ngan sach. Hoc phin ciing nhdm phét trién kién thirc va k¥ nang vé tmg dung
cac k¥ thuit ké toan quan tri trong moi trrdong kinh doanh va marketing dé dua ra céc quyét
dinh phu hop.

This course aims to develop knowledge and understanding of the principles and techniques
used in recording, analyzing and reporting costs and revenues for internal management
purposes, including cost classification, cost accounting techniques and budgeting. The
module also aims to develop knowledge and skills in the application management
accounting techniques in business and marketing environment in order to make effective
decisions.

2. Kinh té vi mb (Microeconomics)
Ma mén hoc (Course code): BSA1310_CLC
S6 tin chi (number of credits): 03
Mén hoc tién quyét (Prerequisite):
Tém tit ndi dung (Course summary):

Moén hoc nay cung c4p cho sinh vién nhitng kién thirc co ban vé kinh té hoc & mirc @6 vi
md, bao gdm: co ché van hanh cla thi truong, hanh vi co ban cia nguoi tiéu dung, hanh vi
ciia doanh nghiép nham dat hiéu qua kinh t& cao nhat; cdu tric td chirc cua mét nganh cong
nghiép; vai trd cuia chinh phu trong viéc didu tiét thi trudng va cic van dé kinh té. Dua
trén nhitng kién thirc co ban vé kinh t& vi mé, sinh vién c6 thé tiép thu tét hon nhitng kién
thirc chuyén siu trong linh vuc marketing.

This subject provides students with basic knowledge of economics at micro level,
including: the operating mechanism of markets; consumer behavior, behavior of
enterprises in order to achieve the highest economic efficiency; the organization of
industry; the economic role of the government in regulating markets. Based on the basic
knowledge of microeconomics, students can better acquire in-depth knowledge in
marketing.

3. Kinh té vi mé (Macroeconomics)

Ma moén hoc (Course code): BSA1311_CLC
Sé tin chi (number of credits): 03

Mén hoc tién quyét (Prerequisite):

Tém tat ndi dung (Course summary):

Kinh té hoc vi mb quan tAm dén hanh vi cia toan bd nén kinh té - véi sur bung né, ting
trudng va suy thodi, téng sin lwong hang héa va dich vu ctia nén kinh té, ting trudng san
lu’ong, ty 1¢ lam phat va that nghiép, can c4n thanh toan va ty gia héi dodi, Muyc tiéu cia
kinh té hoc vi mé 1a giai thich nhiing thay dbi kinh t€ anh huéng dén nhiéu ho gia dinh,
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doanh nghié€p va thj truong cung mét lac. Kinh te hoc vimd dé cap dén ca tdng trudng kinh
té trong dai han va nhitng bién dong ngén han c4u thanh chu ky kinh doanh..

Trong mén hoc ndy, sinh vién s&€ lam quen véi cac thuée do/chi s hoat dong kinh té, hoc
cach str dung cic chi s6 nay dé danh gia cac diéu kién kinh té hién tai va hiu céc chirc
nang cua thi truorng Sinh vién s& hoc céc quan diém chinh v& yéu t4 quyet dinh hoat dong
ctia nén kinh té téng thé va s& hoc cach phan tich céc tic dong 1&n nén kinh té. Bén canh
dé, sinh vién s& tim hiéu cic phuong phép tlep cén chinh d8i v&i chinh sach kinh té vi m
ciing nhu phét trién cic k§ ning phan tich tac ddng cia cac hanh dong chinh sich va danh
gia nhitng loi thé va bat loi cia cac chinh sach khac nhau.

Macroeconomics is concerned with the behavior of the economy as a whole — with booms
and recessions, the economy’s total output of goods and services, the growth of output, the
rates of inflation and unemployment, the balance of payment and exchange rate. The goal
of Macroeconomics is to explain the economic changes that affect many households, firms,
and market at once. Macroeconomics deals with both long-run economic growth and the
short-run fluctuations that constitute the business cycle.

In this course, students will become familiar with measures of economic performance,
learn to use these indicators to evaluate current economic conditions, and understand the
Junctions of the market. They will learn the major perspectives on what determines
performance of the overall economy and will learn to analyze impacts on the economy.
Besides, students will learn the key approaches to macroeconomic policy as well as
develop skills to analyze impacts of policy actions and to evaluate the advantages and
disadvantages of different policies.

4. Kinh té hrong (Econometrics)
Ma mén hoc (Course code): BSA1309 CLC
S6 tin chi (number of credits): 03

Mobn hoc tién quyét (Prerequisite): Toan cao cép trong kinh té (Advanced Mathematics in
Economics), Xéc sudt va théng ké (Probability & Statistics), Kinh & vi mé
(Microeconomics), Kinh té vi mo (Macroeconomics).

Tém tét ndi dung (Course summary):

Mbén hoc “Kinh te Iuong” s€ g101 thiéu véi sinh vién vé phuong phap nghién ctru dinh
lvgng trong céc vén dé kinh té. Bit ddu véi ban chit ciia Kinh té lwong, sinh vién sé& lam
quen véi qua trinh thiét ké nghlen ciru kinh té lugng. Céc khai niém co ban vé mo hinh hdi
quy dugc gi6i thiéu 1am nén tang dé nghién ctru c4c loai md hinh hdj quy tuyén tinh. Sinh
vién dugc gidi thiéu cac phuong phép uéc lugng hé sb hdi quy, xac dinh khoang tin cy va
thuc hién kiém dinh gia thuyét, déanh gia su phit hop cuia cac ham hoi quy va st dung cac
ham hdi quy d& du bao. Mén hoc nay cung trinh bay cac khai niém vé da cong tuyén,
phuong sai thay ddi, tur twong quan va sai s§ dic ta cia cdc mod hinh kinh té lwong; céac
phuong phép phat hién chuing va céc cach tlep cin dé khic phyc chiing. Mén hoc giup sinh
vién c6 kha nang thiét k& cac mo hinh kinh té luong phi hop véi ly thuyet va thue tién dé
giai quyét cac van dé nghién ciu.
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The course “Econometrics” will provide a comprehensive introduction to method of
quantitative researching in economic problems. Starting with the nature of Econometrics,

students will become familiar with the process of designing econometric research. Basic
concepts of regression models are introduced as the foundation for researching different
types of linear regression models. Students are introduced to methods to estimate

regression coefficients, determine confidence intervals and perform hypothesis tests,

evaluate the fit of the regression functions, and use regression functions to Jorecast. This

course presents concepts of multicollinearity, heteroscedasticity, autocorrelation and
specification errors of the econometric models,; methods to detect them and approaches to

overcome them. The course helps students to be able to design econometric models suitable

with theory and practice to solve research problems.

5. Quan trj tb chirc (Organizational Leadership)
Ma mén hoc (Course code): MAR1352 CLC
b tin chi (number of credits): 02

Mon hoc tién quyét (Prerequisite): Nguyen Iy marketing (Principles of marketing), Ké
todn quéan tri phuc vu cho viéc ra quyét dinh (Managerial accounting for decision
making)

Tém tit ndi dung (Course summary):

Moén hoc nay dugc thiét ké dé néng cao k¥ néng tu duy phdn bién cho sinh vién. Mén hoc
s& khong chi gitp sinh vién hiéu va danh gia céc Iy thuyet lanh dao ma con suy nghi chin
chén vé cdch cdc nha lanh dao van hanh trong thuc t&. Mdi chuong trong moén hoc nay sé
di vao gidi thich va phé binh cac Iy thuyét lanh dao cb dién va hién dai va céc thuc hanh
thuc té. Vai tro clia quan 1y ngudn nhén luc (HRM) va 1anh dao trong viéc thuc day két qua
cia td chirc trong céc 1inh vuc quéan 1y nhén tai, quan 1y hiéu suét va phat trién lanh dao
cling s€ dugc phan tich. Ngoa1 ra, trong mon hoc, sinh vién dugce khuyén khich dit cau héi,
phén bién va tim k1em mobi quan hé da nhan qua khi phan tich kha ning lanh dao nhim
muc dich danh gid vé céc ly thuyét 1anh dao duong dai va vai trd cia céc nha lanh dao
trong céc t chirc.

This subject is designed to improve the critical thinking skills for students. It will not only
be helping them to understand and evaluate leadership theories but also to think critically
about how leaders operate in practice. Each chapter in this course explains and critiques
classical and modern leadership theories and actual practices. The role of human resource
management (HRM) and leadership in promoting organizational outcomes in the areas of
talent management, performance management and leadership development will be
analysed. Moreover, students are encouraged to question, to be critical and to seek multi-
causality when analysing leadership aim to critically examine contemporary leadership
theories and the role of leaders in organisations.

6. Nguyén ly marketing (Principles of marketing)
M2 mon hoc (Course code): MAR1353 CLC

S4 tin chi (number of credits): 03
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Moén hoc tién quyét (Prerequisite):
Tém tit ndi dung (Course summary):

Nguyén ly marketlng 12 mdn hoc nhép mon vé& marketing, mén hoc cung cép cho sinh vién
c4i nhin téng quan vé quy trinh marketing, cac khai niém co ban va cic cong cy thuc té
dugc cac nha marketing sir dung dé thuc hién céc chién lwvoc va chién dich marketing.
Thong qua cac bai glang, huéng dan va céc nhiém vu bai tap, sinh vién s& kham pha ly
thuyét va thuc hanh vé marketing thong qua céc vi du thuc té. Trong mén hoc, sinh vién
cling s& xem xét tAm quan trong ctia marketlng ddi v6i hoat dong kinh doanh trong tuong
lai cua cac doanh nghlep va cach mdi ngudi trong mét td chire c6 thé dong gdp vao qua
trinh marketing ctia t6 chue.

As an introductory course of marketing, the course on principles of marketing provides
student an overview of the marketing process, its underpinning concepts, and the practical
tools used by marketers to implement marketing strategies and campaigns. Through
lectures, tutorials and assessment tasks, students will explore the theory and practice of
marketing through real world applications. Students will also review the importance of
marketing to future business viability and how each person in an organization can make a
contribution to the marketing process.

7. Hanh vi nguwoi tiéu ding (Consumer behavior)

Ma mdn hoc (Course code): MAR1354 CLC

S6 tin chi (number of credits): 03

Mbn hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing)
Tém tit ndi dung (Course summary):

Mén hoc nay nham cung cép cho sinh vién c4i nhin toan dién hon v& ngudi tiéu ding cubi
cung. Trong m6n hoc, sinh vién s& hoc c4ch nhin sdu hon vao thé gi6i ctia nguoi tiéu dung
bing cich tap trung vao c4c khia canh tAm ly, x4 hoi hoc va vin héa cua viéc tiéu ding.
Mbn hoc s& gitp sinh vién tim hiéu vé cac yéu t6 tam 1y va xa hoi hoc dnh hudng dén hanh
vi'mua. Sinh vién s& tim hiéu vé cac anh hudng bén ngoai va bén trong khac nhau anh
huong dén linh vyre hanh vi tiéu dung Nhitng anh huéng d6 bao gdm su khac biét giita céc
nén vin héa, tac dong van hoa thi cap, nhén thiec, hoc tép, dong luc, thai do va quan ni€ém
vé& ban than va nhing tic dong khéc.

This course aims to provide students with a more comprehensive view regarding final
consumers. Students will learn how to look deeper into consumers’ world by focusing on
the psychological, sociological and cultural aspects of consumption. This course provides
an examination of the psychological and sociological factors affecting buying behaviour.
Students will learn about various external and internal influences affecting the field of
consumer behaviour. Such influences include cross-cultural variations, subcultural
impacts, perception, learning, motivation, attitude, and self-concept, among others.

8. Marketing chién hroc (Strategic Marketing)
Ma mén hoc (Course code): MAR1355 CLC
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S4 tin chi (number of credits): 03
Mbén hoc tién quyét (Prerequisite):
Toém tét ndi dung (Course summary):

Muyc tiéu ciia mdn hoc nay 14 cung cép cho sinh vién céc nguyen tic co ban vé chién luge
marketing, cach tiép cén c6 hé théng dé quan Iy marketing & tdm chién luge va khung tir
duy dua trén gid trj & phat trién c4c san phdm, dich vy dinh huéng thi trudng. Kién thirc
dugce trinh bay trong mén hoc xuét phat tir quan diém ring marketing 14 mdt qua trinh tao
ra gia tri va gid tri 1a trong tim cla bt ky doanh nghiép do. Ngoai ly thuyét, mén hoc con
gidi thi¢u cho sinh vién bd cong cu thuc té cho phép cac nha marketlng ap dung kién thue
trong cac khuon khé chung vé marketing chién lugc vao cac vin d kinh doanh cu thé va
cic co hoi thi trudong.

The aim of this course is to provide students with the fundamentals of marketing strategy,
a systematic approach to marketing management, and a value-based thinking framework
Jor developing marketable products and services. The knowledge presented comes Jrom
the point of view that marketing is a value creation process and value is at the heart of any
business enterprise. In addition to theory, the course also provides students a practical set
of tools that enable marketers to apply the knowledge contained in general Jframeworks to
specific business problems and market opportunities.

9. Nghién ciru marketing (Marketing research)
Ma mon hoc (Course code): MAR1356 CLC
S6 tin chi (number of credits): 03

Mén hoc tién quyét (Prerequzszte) Nguyén ly marketing (Principles of marketing); X4c xuit
va thdng ké trong kinh té (Probability & Statistics for Economics); Kinh t# luong
(Econometrics)

Tém tit ndi dung (Course summary):

Mén hoc nay s& cung cip cho sinh vién tbng quan céac kién thirc va k§ ning co ban vé
nghién ctu marketing. Trong mén hoc, sinh vién s& dugc gi6i thiéu va thao luén vé cac
khéi niém, quy trinh va k§ thuét chinh lién quan dén nghién ctru marketing va céc vai
trd/Gmg dung ctia chiing. Mén hoc bit diu véi viéc nhin manh vé gia tri va ban chét cia
nghién ciru marketing. Quy trinh nghién ctiru marketing s& dugc thao luan sau do. Tiép
theo, mdn hoc sé& 1an lugt g101 thiéu véi sinh Vlen cach thu thép, phén tich cac loai dit lidu
nghién ctru khic nhau (bao gdm dit liéu thér cap, dit li€u quan sat, dit liéu dinh tinh va dit
liéu dinh Iwgng) cho sir dung trong viéc ra quyet dinh.

This course will provide a comprehensive introduction to the subject of marketing
research, and discuss key concepts, process and techniques related to marketing research
and their applications. Starting with the highlight of the value and nature of marketing
research, marketing research process will have discussed, followed by the discussion of
how to collect, analyze various types of research data (including secondary data,
observation data, qualitative data and quantitative data) for use in decision making.

10. H¢ théng théng tin kinh doanh (Business Information Systems)
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Mi mdn hoc (Course code): MAR1357 CLC

Sé tin chi (number of credits): 03

Moén hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing)
Tém tit ndi dung (Course summary):

Moén hoc nay s& cung cp cho sinh vién nhitng kién thirc co ban vé hé théng thong tin phuc
vu hoat dong kinh doanh trong t§ chirc. Sinh vién cling tim hiéu bing cach nio mot hé
théng théng tin c6 thé tac dong mot quy trinh kinh doanh va tb chire. Sinh vién ciing nghién
ciru cach co s¢ dit li€u dugce st dung trong doanh nghi€p véi muc tiéu thu thap dit lidu; cac
cach thirc khéc nhau dugc sir dung dé phat trién mot hé théng thong tin, cac hé théng chirc
nang cta nd va cic nguyén tic co ban cua giao tlep va lién két trong mdgt hé thong va giita
nhiéu hé thong Mobn hoc thao ludn vé céc khia canh quan ly quan trong cda viéc coi théng
tin va kién thirc 1a ngudn luc cia td chirc va sit dung hé théng théng tin mot cach chién
hrgc dé dat dugc cdc muc tiéu cta td chic.

This course will provide for students the basic knowledge of information systems Jor
business operation in organization. Students study examine how an information system can
manage a business processes and organization. They also study how databases are used
in business to collect data, the different methodologies used to develop an information
system, its functional systems, and the fundamentals of communication and networking
within a system and among multiple systems. This course discusses the significant
managerial aspects of treating information and knowledge as organizational resources
and employing information systems strategically to achieve organizational goals.

11. Truyén thong marketing tich hop (Intergrated marketing communication)
Ma mon hoc (Course code): MAR1314 CLC

S tin chi (number of credits): 03

Mon hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing)
Tom tit ndi dung (Course summary):

Moén hoc gi6i thiéu cho ngudi hoc tdng quan vé truyén thong marketing va quy trinh truyén
thong cling nhu cac xu hudng hién tai va tac dong cia thoi dai s6 dbi vei truyén thong
marketing. Trong mén hoc, ngudi hoc s& kham pha Ve truyén thong marketing va cach thire
hoat dong cta no, cling nhu dugc phat trién mot sd kién thie vé cach nganh cong nghiép
ndy bao vé ngudi tiéu dung.

Quang cdo va cac cong cu IMC khéc 12 nhitng thanh phan cbt 16 trong viéc phat trién mét
chuong trinh truyen thong marketing tich hgp. Mén hoc nay ciing s& gidi thiéu bao quat
cac kién thirc lién quan v& cic thanh phan d6 t6i ngudi hoc Ngudi hoc s& duoc giéi thidu
vé ly thuyét ciing nhur thwc hanh, didu co ban d hiéu vé quang cdo va cac céng cu IMC
khac va cach sir dung chiing dé dat duoc hidu qua cao nhét.

Sau khi hoan thanh mon hoc nay, ngudi hoc s& ¢ thé 14p ké hoach truyen thong marketing
tich hgp cho mot doanh nghiép hoic san phdm. Cong viéc ndy bao gdm viéc lap ngén sach,
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lya chon quéang céo va phuong tién truyén thong ciing nhu cach do lrong hiéu qua ciia ké
hoach cta ho

The unit introduces learners to the wide scope of marketing communications and how the
communications process operates. It includes a study of current trends and the impact that
digital age has had on marketing communications. Learners will explore the marketing
communications industry and how it operates. They will also develop some knowledge of
how the industry is regulated to protect consumers.

Advertising and other IMC tools are core components in the development of an integrated
marketing communications program. This unit covers both in detail. Learners will be
introduced to the theory, as well as the practice, that is fundamental to understanding
advertising and other IMC tools and how they can be used to their greatest effect.

On completion of this unit learners will be able to plan an integrated marketing
communication for a business or product. This will include budget formulation, creative
and media selection, and how to measure the effectiveness of their plan.

12. Quién trj thwong hiéu (Brand management)

Ma mon hoc (Course code): MAR1328 CLC

S6 tin chi (number of credits): 02

Mbn hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing)
Tém tit ndi dung (Course summary):

Nhiéu cong ty dd nhdn ra rﬁng mot trong nhitng tai san quy gia nhit ma ho ¢6 dugc chinh
1 thuong hi¢u ma ho d& dau tu va phat trién theo thdi gian. Mot thuong higu manh ¢ thé
c6 tac déng dang ké dén quyét dinh mua hang cua ngudi tiéu dung vi no6 truyén dat gia tri
cua cbng ty va phan biét cac san phim va dich vu ctia cong ty véi cac dbi thu canh tranh
khéc. Quan trj thwong hiéu t6t 1a chia khéa dé duy tri lgi nhuén cua san phém va dich vu
trong dai han. Tuy nhién, v6i sy xuét hién cia nhiéu cdng cu truyén théng tuong tac, viée
tao dung va nudi dudng mot thwong hiéu t6t dang dimg trudc nhitng thach thirc ciing nhu
co hoi ngay cang 16n.

Mon hoc nay giéi thi€u cho sinh vién cach tiép can toan dién va cap nhat vé chu dé thuong
hi€u, tai san thwong hi¢u va quan trj thwong hiéu & tdm chién luge, gdm thiét ké va thuc
hién cac chuong trinh va hoat déng marketing dé xay dung, do lvong va quan tri tdi san
thuong hiéu. Qua mon hoc, sinh vién s& lam quen véi ly thuyét nén tang lién quan va cac
mé hinh xdy dung thuong hiéu, cling véi nhitng hiéu biét thuc té c6 thé gitp céc nha
marketing ndng cao kha nang sinh 1i lau dai cia cac chién lugc hiéu ciia ho.

Many companies have come to the realization that one of the most valuable assets they
have is the brand they have invested and developed over time. A strong brand can have a
significant impact on consumer purchase decision as it communicates the value of the
company and differentiate its products and services from other competitors. Good brand
management is the key to maintaining the profitability of products and services in the long
— term. However, with the arrival of many interactive communication tools, creating and
nurturing a good brand is facing growing challenges as well as opportunities.
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This course introduces students to a comprehensive and up-to-date treatment of the subject
of brands, brand equity, and strategic brand management which is the design and
implementation of marketing programs and activities to build, measure, and manage brand
equity. Students will become familiar with relevant theoretical foundation and models of
branding, coupled with practical insights which can help marketers enhance the long —
term profitability of their branding strategies.

13. Quan tri ban hang (Sales management)

Ma mon hoc (Course code): MAR1329 CLC

84 tin chi (number of credits): 02

Mén hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing)
To6m tit ndi dung (Course SUmmary):

Moén hoc s& gidi thidu ban chit va vai trd cia ban hang va qudn trj ban hang, cic chién lugc
ban hang va sy lién quan cia ching dén ké hoach marketing ctia t6 chirc/doanh nghiép.
Cac luc Iugng quén tri va mdi trudng tdc dong 1én doanh s6 ban hang va nhitng diéu co
ban cua k¥ thuit ban hang s€ dugc thdo ludn trong mon hoc ndy. Ngoai ra, méon hoc nay
cling s& xem xét cic van dé lién quan dén viéc quan ly lyc lugng ban hang va cach tb chirc
cac hoat dong ban hang; du bao ban hang va 1ap ngén séach; quy trinh danh gia luc lugng
ban hang. Cudi ciing, céc thuée do vé hoat dong ban hang dugc xem xét, bao gdm ca cac
thuée do dinh hrong va dinh tinh.

The course will introduce the nature and role of selling and sales management, sales
Strategies and how these relate to marketing planning form the basis. Environmental and
managerial forces acting upon sales and the basics of sales technique are discussed. This
course also considers issues related to the management of the salesforce and how sales
activities are organized, sales forecasting and budgeting; the salesforce evaluation
process. Finally, measures of sales performance are considered, including quantitative
and qualitative measures.

14. Markting dich vu (Service marketing)
Ma mo6n hoc (Course code): MAR1425 CLC
S4 tin chi (number of credits): 02

Mbn hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing), Hanh
vi nguoi tiéu dung (Consumer behavior)

Tém tht ndi dung (Course summary):

Moén hoc nham cung cip klcn thirc va k§ ning vé marketing trong kinh doanh dich vu. Mén
hoc bét ddu véi téng quan vé kinh doanh dich vu va marketing dich vy, hanh vi cta khach
hang trong kinh doanh dich vu. Sau d6, céc ndi dung duge théo luan s& xoay cac quyét dinh
khac nhau lién quan dén marketing dich vu: céc quyét dinh vé dich vy, dinh gla dich vy,
cung cép dich vy, truyen thong marketing dich vy, quan ly quy trinh cung cip dich vy,
quan 1y nha cung cAp dich vu va quan ly mdi trudng cung cap dich vu..
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The course aims to provide knowledge and skills on marketing in service business. The
course begins with overview of service business and service marketing, customer behavior
in service business. Then, it discusses various decisions related to service marketing:
service decisions, service pricing, service delivery, service marketing communication,
service delivery process management, service provider management and service delivery
environment management.

15.Dao dire marketing (Marketing Ethics)

Ma mon hoc (Course code): MAR1358 CLC

S6 tin chi (number of credits): 03

Mén hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing)
Toém tét ndi dung (Course summary):

Nhiéu thach thirc quan trong ma cic doanh nghiép hién dai phai ddi mit c6 thé dugc xem
la vin dé dao dirc marketing. Thuc vy, khi 1inh vuc dao dic kinh doanh da phat trién,
marketing da déng mét vai trd quan trong trong su phét trién clia dao dirc kinh doanh. Dap
dirc marketing dé cap dén trach nhiém cia nhitng ngu’m lam marketmg trong viéc ddm bao
tAt ca cac hoat dong marketing tudn thi cdc nguyén tic dao dirc cbt 15i, bao gdm tinh chinh
truc, khiém t6n va trung thue. Marketing dao dirc xd hoi da trd thanh mot chién luge méi
trong sw phat trién ctia mét td chirc hién nay. Théng qua mo6n hoc nay, ngudi hoc c6 thé
tich lity hiu biét vé& dao dirc marketing va st dung hiéu biét dé xdy dung chién lugc
marketing ddm bao tuén thu dao dirc.

Mén hoc cung cip cho ngudi hoc ban chét va pham vi cua dao drc marketing va thirc dua
ra quyét dinh dao dirc. Mén hoc cling giai thich gbc ré cua dao dirc- dugc coi 1a triét 1y dao
dirc. Tir d6, mon hoc s& gip ngudi hoc hiéu duge co s khai ni¢m cia dao duc marketlng
va nhdn biét duge vé vin nay trong cac nganh cong nghiép. Pic biét, mét sb vin dé cu thé
lién quan dén dao dirc marketmg duoc xem 12 ndi dung cbt 167 dugc g101 thi€u vai sinh
vién trong moén hoc nay V& chi tiét, mén hoc s€& gidi thiéu bao gém céc vén dé ve dao dirc
marketing theo mot s6 cach tiép can khac nhau. Ngudi hoc s& duge glou thigu vé ly thuyét,
cling nhu thuc hanh vin d& dao dirc marketing, qua d6 cé dugc nén tang co ban dé hidu
chc van dé dao dirc trong kinh doanh va cich khéc phuyc.

Many of the critical issues facing modern businesses can be considered marketing ethics
issues. It follows that as the field of business ethics has evolved, marketing has played a
key role in the development of business ethics. Ethical marketing refers to a marketer's
responsibility to ensure all marketing activities adhere to core ethics principles, including
integrity, humility and honesty. Social ethic marketing has become a new strategy in the
development of an organization currently. After progressing through this unit, learners
are able to build up their understanding of marketing ethics, which they can use to build
an ethical marketing strategy.

The unit provide learners the nature and scope of marketing ethics and how to make an
ethical decision. It also explains the roots of ethics which are considered as ethical
philosophies. Learners will understand the conceptual foundations of marketing ethics and
recognize their knowledge in industries. Importantly, some ethical issues in marketing are
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core components in this unit. In details, this unit covers ethical concerns in some different
approaches. Learners will be introduced o the theory, as well as the practice, that is
Jundamental to understanding ethical issues in business and how to overcome.

11.2. C4c mén hoc bit bude trong khéi kién thire chuyén nganh/ Core courses related
to specialised profestional knowledge

1. Marketing s6 (Digital marketing)

Ma moén hoc (Course code): MAR1466 CLC

Sé tin chi (number of credits): 03

Mbn hoc tién quyét (Prerequisitc): Principles of marketing
Tom tét ndi dung (Course summary):

Muc dich ctia hoc phin Marketlng sb 1a cung cap cho sinh vién kién thirc vé lgi thé kinh
doanh ctia marketing sb va tAm quan trong ca né ddi véi thanh cong cia hoat dong
marketing. Thong qua hoc phan nay, sinh v1en sé hiéu cach thirc phat trién mot ké hoach
marketing s6. Céc em cling dugc gi6i thidu vé cdc kenh s6 khac nhau, loi thé va céch thtc
tich hop cia ching; cach tich hop cac phuong tién sb khac nhau va tao ndi dung marketing,
v.v. Viéc ap dung kién thirc, k§ nang va nang luc thu duoc s€ gitip cac nha marketing tuong
lai hinh thanh ké hoach marketing s6 nham quén ly hiéu qua hoat dong marketing sd.

The aim of the Digital Marketing module is to provide students with the knowledge about
business advantages of the digital marketing and its importance Jor marketing success.
Through this module, students will understand how to develop a digital marketing plan.
They also get introduced to various digital channels, their advantages and ways of
integration; how to integrate different digital media and create marketing content and so
on. The application of the gained knowledge, skills and competences will help future
marketers in forming digital marketing plan in order to manage a digital marketing
performance efficiently.

2. Phat trién san phfim m&i va cai tién (New Product Development & Innovation)
Maé mon hoc (Course code): MAR1467 CLC
S6 tin chi (number of credits): 03

Mén hoc tién quyét (Prerequisite): Marketing chién lrge (Strategic marketing), Nghién
ciru marketing (Marketing research)

Tém tit ndi dung (Course summary):

Mb6bn hoc nay cung cép cho sinh vién kién thirc chuyén siu vé phat trién va dbi méi san
phim m&i biang cach st dung khudn khé quéan tri. Mén hoc tap trung vao cach thirc quan
tri thanh cong viéc phiét trién san phdm mai trong bbi canh kinh doanh hién nay va céch
tao ra gid tri va tang trudng théng qua ddi méi trong cac thi tru’ong hién tai va thi truong
morl Trong mon hoc nay, sinh vién s& xem xét qua trinh phat trién san pham méi va nhiéu
vin @& quan tri san pham méi ma céc cong ty phai dbi mit; kham pha cac khéi niém,
phuong phap va cong cu vé cach td chirc va quan ly qua trinh ddi méi trong béi canh kinh
doanh hién nay. Trong mon hoc nay, sinh vién ciing s& kiém tra vai trd cia cac hoat dong
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va quan ly cia n6 d¢ cai tién trong qud trinh phat trién san pham mdoi cling nhu méi quan
hé gilta cong nghé mdi va thi trudng duge xem xét trong pham vi lan téa cia céc ddi méi
va su chép nhdn cua thi trudng,

This course provides students with an in-depth understanding of new product development
and innovation using a management framework. It focuses on how to successfully manage
new product development in business context and how to create value and growth through
innovation in new and existing markets. Students will examine the process of developing
new products and many of the new product management issues faced by companies;
explore the concepts, methods and tools on how to organize and manage innovation
process in business context. In this course, students will also examine the role of operations
and its management for improvement in new product development as well as the
relationship between new technology and the market is examined within the diffusion of
innovations and market adoption.

3. Thiét ké UVUX (UUX Design)
Ma mdn hoc (Course code): MAR1468 CLC
Sé tin chi (number of credits): 02

Mbén hoc tién quyét (Prerequisite): Marketing sb (Digital Marketing), Nguyén ly
marketing (Principles of Marketing), Hanh vi nguoi tieu dimg (Consumer Behaviour).

Tém tit ndi dung (Course summary).

Trai nghiém ngudi diing bao gdm moi khia canh cta nguorl dung véi mot cong ty bao gom
ca cac san phdm cia cong ty d6 trong moi trudmg sb. Trai nghiém nguoi dung chu yeu la
thiét k& trai nghiém ly tréng hoan hao khi sir dung san phdm hoic dich vu. Nhitng tién bd
trong cdng nghé théng tin va dién toan dir liéu di 1am thay ddi co ban céch thirc san xuit
va tiéu ding san phdm Va dich vu; do d6, trai nghiém nguoi dung tro nen t6i quan trong
trong viéc dap ting nhu cu ciia khach hang ma khong gip bat ky ric rdi hoic khong hai
long nao.

Ul va UX rat quan trong d6i v6i su thanh cdng cia bat ky doanh nghi€p nao. D6 1a ly do
tai sao ho nam trong top 10 k¥ ning tim kiém trén Linkedin vao nim 2020. Didu quan
trong trong mén hoc nay 1a sinh vién s€ hoc cich xay dung trai nghiém nguoi dung tuyét
voi 4p dung cho céc chién lugc marketing cta doanh nghiép.

User experience includes every aspect of the users with a company including its products
in digital environment. User experience is mainly about designing the perfect ideal
experience of using a product or service. Advances in data computing and information
technologies have fundamentally transformed how products and services are produced and
consumed, thus, user experience becomes paramount in meeting customers’ needs without
any trouble or dissatisfaction.

UI and UX are very crucial to the success of any business. That is Why they are in the top
10 Linkedin search skills in 2020. It's paramount for students to learn how to build a great
user experience apply to businesses marketing strategies.

4. Sang tao va phat trién ndi dung sb (Digital Content Creation and Development)
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Ma mon hoc (Course code): MAR1469 CLC

Sé tin chi (number of credits): 03

Mén hoc tién quyét (Prerequisite): Nguyén ly marketing (Principles of marketing
Tém tit ndi dung (Course summary):

Mén hoc huéng téi xdy dung su hidu biét co ngudi hoc vé ndi dung s6 sang tao, ma ho cé
thé ap dung dé trién khai céc chuong trinh marketing hoéc truyén théng marketing cho mét
doanh nghiép.

Thtt nhit, mén hoc gi6i thiéu cho ngudi hoc pham vi rng 16n ctia ni dung s6 sang tao va
marketmg ndi dung. Ngudi hoc s& kham pha tdm quan trong ciia ndi dung trong marketlng
s& va céch tao ra ndi dung thich hop. M6 hinh marketlng ndi dung ciing duge cung cap
trong mon hoc nay. Qua trinh tao ra va phat trién néi dung sb 1a phén chinh, duoc nhin
manh trong mdn hoc nay. Bén canh do6, quy trinh timg budc dé tao ra ndi dung sang tao
dugc trinh bay va cdc dang ndi dung ciing dugc dé cép trong mon hoc. Nguoi hoc s& cé thé
ap dung quy trinh nay dé tao ra ndi dung cé gia tri trong cac chuong trinh truyén thong
marketing cia minh.

Through this course, learner will build up their understanding of creative digital content,
which they can apply to implement a marketing commutation or marketing programs for a
business.

Firstly, the unit introduces learners to the wide scope of creative digital content and
content marketing. Learners will explore the importance of content in digital marketing
and how to create the niche content. The model of content marketing is also provided by
this course. Importantly, the process of creating digital content will be provided as a main
section in this course. A step-by-step process to produce creative content is presented and
the typologies of content are also mentioned. Learners will be able to apply this process to
produce valuable content in their marketing communication programs.

5. Cong nghé¢ marketing s6 (Digital marketing technologies)

Ma mon hoc (Course code): MAR1470 CLC
S6 tin chi (number of credits): 03
Mén hoc tién quyét (Prerequisite): Marketing sb (Digital marketing)
T6m tit ndi dung (Course summary):

“Cong nghé marketing s6” 1a hoc phén gi6i thiéu cho sinh vién nhfrng kién thirc téng quan,
co hoi va thach thirc khi sir dung nhitng cong nghé marketing s6. Céc co héi bao gom tur
v1ec nhém diing d6i twong muc tiéu dé c4 nhan héa thong diép dén tan dung cac cong nghé
sd morl dé quan 1y hiéu qué cac chién dich marketing da kenh phu'c tap. Nhitng thach thirc
bao gom khoang cach giita cach cic nha marketing nghi vé vin @ cua ho va céch cac nha
cung cép céng nghé mé ta cac giai phap ctia ho va sau d6 lya chon cac giai phap t6t nhét.

Sinh vién s& hoc cach cic nha diéu hanh marketing quyét dinh cdng nghé nao phu hop dé
giai quyét cac vin dé marketing cua ho. M6n hoc nay mang tinh chat nhip moén nhung sé&
hiru ich cho nhitng sinh vién c6 thé lam viéc v6i mdt nhém nhé céc cong nghé marketing,
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nhung cam thiy nhu kién thirc ciia ho chua yéu 13 hoat dong va/ hodc tip trung vao cac ing
dung cong nghé rat cu thé. Cac thanh phin cu thé ciia mén hoc bao gbm bbi canh cong
nghé marketing, nén tang cong nghé marketing, néng lyc cdng nghé marketing quan trong
va tuong lai clia cong nghé marketing

“Digital marketing Technologies” introduces students to the overview, opportunities and
challenges of using digital marketing technologies. The opportunities range from targeting
the right audiences to personalizing messaging to leveraging new digital technologies to
effectively managing complex multi-channel marketing campaigns. The challenges
include the gap between how marketers think of their problems and how technology
providers describe their solutions and then selecting the best solutions.

Students will learn-how marketing executives decide which technologies are right for
addressing their marketing problems. This course is meant to be introductory in nature,
but should be useful for students who may work with a subset of marketing technologies,
but feel like their knowledge is primarily operational and/or focused on very specific
technology applications. Specific components of the course include the marketing
technology landscape, the marketing technology stack, marketing technology
competencies that matter, and the future of marketing technologies.

6. Phan tich marketing (Marketing analytics)
Ma mdn hoc (Course code): MAR1437 CLC
S tin chi (number of credits): 03

Mén hoc tién quyét (Prerequisite): Hanh vi nguoi ti€u dung (Customer behavior),
Marketing chién lugc (Strategic marketing), Nghién ctru marketing (Marketing research)

Tém tit ndi dung (Course summary):

Mén hoc nay dugc céu tric va td chire nhwr mon hoc huéfng dan cach 1am cho sinh vién
marketing ctia PTIT vé phaén tich marketlng mdt cach thuce té va phu hgp. Trong tdm cla
mdn hoc 13 nhin manh két ndi cac yeu t6 ddu vao cia hoat dong marketing véi hanh vi
khach hang va sau d6 str dung cac mo hinh du doan dé phat trién cac kich ban twong lai c6
thé xay ra. Cac chi dé duoc dé cép trong moén hoc nay li cic k§ thuat phan tich duge st
dung rong rai trong thuc té va giap sinh vién tlep xuc voi cach phén tich marketing lién
quan dén céc vén dé kinh doanh chién luge.

This course is structured and functions as a how-to guide for PTIT s marketing students
on practical and sensible marketing analytics. The emphasis is on connecting marketing
inputs to customer behavior and then using the predictive models to develop forward-
looking, what-if scenarios. The topics covered in this course represent the analytics
techniques that are widely used in practice and provide students exposure to how
marketing analytics relates to strategic business issues.

7. Marketing qua phwong tién truyén théng xa hdi (Social media Marketing)
Ma mon hoc (Course code): MAR1406 CLC
S6 tin chi (number of credits): 03
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Mén hoc tién quyét (Prerequisite): Truyén théng marketing tich hop (Integrated
marketing communication), E-commerce (Thuong mai dién tir)

Tém tit ndi dung (Course summary).

Muc dich ctia mo6n hoc nay la cung cép cho ngudi hoc kién thirc va ky nang co ban va cdp
nhét nhét dé hidu dugc sy phat trién cta marketmg qua phuong tién truyén thong x4 hoi va
bén linh vuc ctia marketing qua phuwong tién truyén théng xa hoi. Sau khi hoan thanh mén
hoc, sinh vién s& c6 thé biét cach phat trién céc chién lugc marketing qua phuong tién

truyén théng xa h01 hiéu qua cho nhiéu loai nganh va doanh nghiép khéac nhau, ciling nhu

¢6 thé mé ta cac cong marketing qua phuong tién truyen thdng x& hoi chinh c6 thé duge
str dung dé quang ba mot cong ty, thuong hiéu, sin phim, dich vy hodc con ngu‘orl Hon
nira, sinh vién duoc ky vong s& c6 thé cting nhau 14p mot ké hoach marketing truyén thong
x4 hoi Va theo dbi tién d6 dat dugc céac muc tiéu bang nhiéu cdng cu do luong, dich vu va
cac chi s6 phi hop.

The aim of this course is to provide learners with the basic and most updated knowledge
and skills to understand the evolution of social media marketing and four zones of social
media marketing. Upon completion of the course, students will be able to know how to
develop effective social media marketing strategies for various types of industries and
businesses as well as be able to describe the major social media marketing portals that
can be used to promote a company, brand, product, service or person. Furthermore,
students are expected to be able to put together a social media marketing plan and track
progress in achieving goals with a variety of measurement tools, services and metrics.

8. Chuyén dé: Xu hwéng cong nghé marketing s6 (Perspectives of Digital Marketing
Technologies)

Ma mon hoc (Course code): MAR1471_CLC

S6 tin chi (number of credits): 02

Mbn hoc tién quyét (Prerequisite): Marketing sb (Digital Marketing)
Toém tit ndi dung (Course summary):

Mbn hoc nhim cung cip cho sinh vién cai nhin téng quan vé cdng nghé marketing s, xu
hudng phét trién va ung dung trong viéc gia ting tri tué marketlng cho doanh nghiép trong
bbi canh kinh doanh hién dai. Pic biét, moén hoc s& nhin manh dén viéc ing dung tri tué
nhén tao trong hoat dong marketing. Mén hoc tap trung vao vai trd cia tri tu€ nhan tao
trong viéc tao ra gia tri cho deanh nghlep tdp trung vao viéc tao ra va nim bt gia tri, xac
dinh nhu cdu cta khach hang va hiéu cac quy trinh mua hang, hinh thanh phan khiic muc
tiéu, dinh vi san phim va quén trj gia tri thuong hiéu ..

The course aims to provide students with an overview of digital marketing technology,
development trends, and applications in increasing marketing intelligence for businesses
in the modern business context. In particular, the course will emphasize the application of
artificial intelligence in marketing activities. It focuses on the role of artificial intelligence
in creating value for the business: the emphasis is placed on creating and capturing value,
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identifying customer needs and understanding purchasing processes, Jorming target
segments, positioning the product, and managing brand equity...

9. Pé an Ké hoach Marketing s6 (Digital Marketing Capstone Project)
Ma mo6n hoc (Course code): MAR1472 CLC

S6 tin chi (number of credits): 02

Mén hoc tién quyét (Prerequisite): Marketing sb (Digital Marketing)

Tém tit ndi dung (Course summary):

Dé én K& hoach marketing s 12 mét mén hoc dy 4n c4 nhéan hoic theo nhém day thir thach
cho phép sinh vién ap dung moi thtr ban da hoc duoc trong sudt chuong trinh. Mon hoc
nay duge thiét ké dé cung clp cho sinh vién co héi ap dung 1y thuyét va klen thirc ho thu
dugc trong chuong trinh vao thuc € trién khai mot ké hoach marketing s6 cu thé cia céc
tb chirc/doanh nghiép bén ngoai- nhing té chirc/doanh nghiép dang d6i mit véi cac vin dé
chién lvgc. Dy 4n chinh trong mdén hoc nay 13 tao va trién khai mot ké hoach marketing sb
cho mét tb chuc/doanh nghiép, dua trén kién thirc va k§ nang da duge hoc trong chuong
trinh duéi sy cb vén ctia giang vién va phdi hop cia doanh nghiép td chirc dé. Trong mén
hoc, sinh vién cling s& c6 trach nhiém trinh bay vé ké hoach ctia minh bing c4 van ban va

thuyét trinh.

The Digital Marketing Capstone Project is a challenging individual or team project that
enables you to apply everything you have learned during the program. This course is
designed to provide students with the opportunity to apply the theory and knowledge they
gain in class to oulside organizations that are facing strategic issues. The major project
Jor this course is developing and implementing a digital marketing plan for a
business/organization, basing on the basis of knowledge and skills in marketing and digital
marketing accumulated in the programs. Students will be responsible for presenting their
plan of digital marketing in both written report and oral presentation. 4
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KE HOACH & TIEN TRINH HOC TAP CHUAN
(STANDARD PROGRAM SCHEDULE AND PROGRESS)
CHUONG TRINH CHAT LUO'NG CAO NGANH MARKETING: DIGITAL MARKETING
(HIGH-QUALITY EDUCATION PROGRAM OF MARKETING: DIGITAL MARKETING)

NAM HQC THU NHAT (FIRST YEAR)

NAM HQOC THIY HAI (SECOND YEAR)

p— S6 TC Hoc STT S0 TC Hoc
(Order) Tén mbn hoc/ hoc phan (Modules) (Numof ky (Order) Tén mdn hoc/ hoc phan {Modules) (Numof ky
cn  (Se) cn Se
1 Nguyén ly Marketing (Principles of 3 1 by Tiéng Anh (Course 3)_CLC (English — iSe)
Marketina) ho kinh t& (Ad J b Course 3- High quality) 8 3
Toan cao cdp cho kinh t& (Advance g S .
2 Mathematics for Economics) 4 1 2 Kinh t&€ lugng (Econometrics) 3 3
. . K€ toan quan tri phuc vu cho viéc ra quyst
3 1iéng Anh (Course 1) CIC (English — Course o 1 3 dinh (Managerial Accounting for Decision 3 3
1- High quality) .
Making)
4  Kinht€ vimé (Microecnomics) 3 1 4 E,:::v\igrr;gwl tiéu ding (Consumer 3 3
5 Phét trién ngh& nghiép Marketing 5 Triét hoc Mac Lénin (Philosophy of Marxism
(Professional Development in Marketing) and Leninism) 3
‘ K¥ ndng tu duy sang tao va giai quyét van
Gido duc thé chat 1 (Physical Education 1) . dé (Creative thinking and problem-solving
& skills)
Gido duc qudc phong (Military Education) E
6 Tiéng Anh (Course 2)_CLC (English — Course 8 2 6 Kinh té& chinh tri Mac Lénin (Political
2- High quality) Economics of Marxism and Leninism) 2 4
2 Xac xuat va théng ké trong kinh t& 3 2 £ 7 Quan tri t6 chlic (Orrganizational
(Probability & Statistics for Economics) Leardership) 2 4
Tin hoc ¢o s6 (theo chuan qudc t€) (Basic ' . = . .
8 nformatics- International standard) 3 2 B 8 Marketing chién lugc (Strategic Marketing) 3 4
9  Kinh t& vi mé (Macroecnomics) 3 2 9  Nghién ciu marketing (Marketing Research) 3 4
K¥ nang truyén thdng (Communication ¥ 10 Hé thdng thong tin trong kinh doanh
Skills) (Business Information System) 3 4
K¥ ndng tuong tac lién ¢ nhan 1 Truyén thong Marketing tich hgp
(Interpersonal Skills) (Intergrated Marketing Communication) 3 4
Gido duc thé chat 2 (Physical Education 2) 12 Phép ludt dai cuong (General Law) 2 4
K¥ nang 1ap k&€ hoach (Planning Skills)
NAM HOC THU BA (THIRD YEAR) § NAM HQC THU TU' (FORTH YEAR)
STT ) R SoTC Hcgc STT i SoTC Hoc
(Order) Tén mdn hoc/ hoc phan (Modules) (Num of ky (Order) Tén mdn hoc/ hoc phan (Modules) {(Numof ky
cn (Se) N (Se)
Chl nghta x3 hdi khoa hoc (Scientific - Lich sir Bang cdng san Viét Nam (History of
1 o 2 5 1 . o 2 7
Socialism) Vletngmeae Communist Party)
Chuyén dé: Xu hudng céng nghé marketing
2 Quan tri ban hang (Sales Management) 2 5 2 6 (Perspectives of Digital Marketing 2 7
Technologies)
] ) . i D& an K& hoach Marketing sd (Digital
3  Dao dic Marketing (Marketing Ethics) 3 5 3 Marketing Capstone Project) 2 7
o . ] Marketing qua phugng tién truyén thong xa
4 Marketing dich vu (Service Marketing) 2 5 4 héi (Sogial Media Marketing) 3 7
5 Hoc phan Iya chon 1 (*) (Elective Course 1 5 5 5 Phét trién san phdm mdi va cai tién (New
(* Product Development & Innovation) 3 7
Hoc phan lya chon 2 (*) (Elective Course 2 Hoc phan Iya chon 1 (**) (Elective Course 1
6 ) 2 3 6 (*%Y) 3 7
Hoc phan lya chon 3 (*) (Elective Course 3 Hoc phén lua chon 2 (**) (Elective Course 2
) S A 7
Hoc phéan Iua chon 4 (*) (Elective Course 4
8 2 5
(*)
10 Tu tudng HG Chi Minh (Ho Chi Minh ” 6 Thyc tap va t8t nghiép (Internship and
Ideology) Dissertation) 10 8
11 Marketing s& (Digital Marketing) 3 6 hodc hoc phan thay thé tt nghigp (Or

Graduated replacement Modules)
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STT o . 50 1L Hoc STT S6TC Hoc
Tén mdn hoc/ hoc phan (Modules) (Num of ky Tén mdn hoc/ hoc phan (Modules) (Num of ky
(Order) (Order) .
(Se) ) (Se)
12 Quan trj thuong hiéu (Brand Management) 2 6 E
13 Thiét k& UI/UX (UI/UX Designs) 2 6
14 Sang tao va phat trién ndi dung s6 (Digital 3 6
Content Creation and Development)
Cdng nghé Marketing s (Digital Marketing
15 . 3 6
Technologies)
16  Phan tich Marketing (Marketing Analytics) 3 6
Tota
(*): Danh sdch cdc hoc phén tu chon/Elective Courses (**): Danh séch cdc hoc phén tu’ chon/Flective Courses
e e Marketing da kénf1 (Ommichanne/
1 Thuong mai dién tr (E-commerce) 2 1 Marketing) 3
2 Khdi s doanh nghiép (Entrepreneuship) 2 2 Marketing dj dgng (Mobile Marketing) 3
3 Qudntigid (Price Management) 2 3 Phén tich web (Web Analytics) 3
Quan b du an marketing (Marketing Project Tri tué kinh doanh va marketing (Marketing
4 2 4 . . 3
Management) and Business Intelfigence)
5 Marketing B2B (828 Marketing) 2 5 Chi sé'marketing (Marketing Metrics) 3
Marketing quic té (International Al . .
6 Marketing) 2 6  Marketing x3 hi¥i (Social Marketing) 3
Phén tich hoat dong san xuat kinh doanh Marketing bang cdng cu tim kiém (Search
7 . i 2 7 . ’ ; 3
(Business Analysis) Engine Marketing)
8 Qudn tri guan hé khach hang (Customer 2
Relationship Management)
g Quan tri kénh phén phdi (Distribution 2
Channel Management)
Phuong phap nghién cuu khoa hoc trong
10  marketing (Academic Research in 2
Marketing)
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